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OUR ASSOCIATION

2009: creation of the national association, ... .
with the aim of bringing together all the French wine regions. FEMMES
IDE VIN|

Regions organized since a while:

- Aliénor du vin de Bordeaux (1994)

- Etoiles en Beaujolais (1998)

- Femmes et Vins de Bourgogne (2000)
- Femmes Vignes Rhone (2004)

- Eléonores de Provence (2008)

- Vinifilles Languedoc Roussillon (2009)
- diVINes d’Alsace (2011)

- SO Femme et Vin — South-West (201 4)
- Fd’bulleuses de Champagne (2015)

- Dames de Cceur de Loire (2016)
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WINE 5.0: THE CONSUMPTION REVOLUTION

Observations of the trends:

-Lighter wines
—> some regions struggle to keep low alcohol (Southern France)
= No-Low wines appear, even if France had no equipment so far

-More whites than reds

—> some regions change their rules (AOC) to be able to plant white grapes
- a massive

-Wines with less environmental impact
- Natural wines
- New packaging: Bax-in-box, kegs

-Less wine, more beer

Wine consumption is decreasing in the whole country, every region feels it.
= almost 30,000 ha will be pulled out in France, thanks to EU subsidies.
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Young people are the future...
... and women could play an important role:

Promoting a moderate consumption, the cultural aspects and French « art de vivre » are
fundamentals of our association

Keys of attraction could be:
-Wine tourism: visits, courses, thematic tastings

-Working in collaboration with schools of any age, to raise awareness of the wine world
in all its aspects: works available in the wine branch, cultural history, benefits on

landscapes etc.



	Diapositive 1 Femmes de Vin
	Diapositive 2 OUR ASSOCIATION
	Diapositive 3
	Diapositive 4 Wine 5.0: the consumption revolution
	Diapositive 5 Wine 5.0: the consumption revolution

