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The socio-economic value of wine in Italy

COMPANIES

30,000

Transformation companies

TURNOVER

1 6 o O billion

9%

Incidence on F&B

"

OF WHICH 1 ,800

Industrial companies

*In addition, 241,000 viticulture companies
also operate in the primary stage of the
supply chain

15%

Incidence on F&B
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EMPLOYEES

74,000
16%

Incidence on F&B

m

Source: Nomisma Wine Monitor on Istat data 2
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Italy leading world wine producer
and second exporter (by value)
. Wine production Wine exports (2023)
(Mllllon hectolitres, 2019-2023 average) i B —— 11 033

1,273

italy I, 7,735

2,121

Spain _2,02%,910
Chile -6321’411
Australia -62 1243
e eatane %9 e ® M euros M litres
United States -207 1,138

Italy France Spain Chile Source: Nomisma Wine Monitor on OIV data 3
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Italy: consumption is decreasing,
"occasional”™ wine consumers are increasing

: o
‘ ’ Italy: total wine consumption (Million hectolitres) ‘ Evolution of occasional® wine consumers
in Italy by age group
29.3
a0y, N
23.5 2023 73%
22.6 21.8
2544 I 57
73%
1550 N -
63%
overco NN 30%
46%
Total [ /5%
60%
2003 2010 2019 2023 consumers

Source: Istat and Nomisma Wine Monitor Consumer Survey; * non-daily consumption



A value strategy.
We have redefined our offer in both types and price positioning

Italian wine exports:
breakdown by
category (% volumes)

Spumante
B Still&Sparkling
Unbottled

35.1%

6.4%
2002

19.4%

23.9%

2022
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Bottled still wine exports:
% average export price change
(2023 v 2010)

Bottled still wine:
% volumes exported under € 3/litre

2010 69% Average price: € 2.57

2023 Average price: € 4.37

Source: Nomisma Wine Monitor on Istat data S
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Wine consumption Wine consumption
IS “shifting” (% change volumes 2023 vs 2003)

2003 2023
239 | 221
Million Million )
hectolitres hectolitres

[ Positive change

B Negative change

-7.5%

% change
2023 vs 2003

Con tecnologia Bing

Source Nom |Sma W|ne Mon|t0r on Customs data © Australian Bureau of Statistics. GeoNames. Geosoatial Data Edit. Microsoft. Navinfo. OpenStreetiMac. TomTom. Wikioedia. Zenrin
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Wine tourism, a strength for Italian wine

Tourists in Italy by origin (Million arrivals) Average wine tourist expenditure in 2024
(Nomisma Survey for Citta del Vino)

66.4
201 N 5.0 2.9

Billion

39.2

22 NN 165 euros
] (wine tourism '
turnover 2023)
51.8
2021
B 26.9

Wine purchase

89€

Winery tasting

63.4
202 N -5 1

62.2

2023
B 62 .
e Overnight stay

128€

Source: Nomisma Wine Monitor on Istat data Source: Nomisma | Osservatorio Nazionale del Turismo del Vino (2024)

Italians ®m Foreigners
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Wine entrepreneurs... Hospitality, marketing and agritourism e

are the areas with the highest concentration of women

Thinking about the work areas
in the company, how are the

collaborators distributed? % Men % Women

Total n. of employees

Production NN 2064 o NN 14%

e Distribution [l 491 29% G 51%
) 3,375

. . ) o
ST ——— Wine tourism [l 348 24% N 76%

of employees
Marketing and promotion [JJj 253 20% N 80%

‘ .
w Agriturism [] 122 25% R 75%
'

ﬂ Others agricolture activities | 97 64% G 36%

Source: Nomisma | Osservatorio Nazionale del Turismo del Vino (2022)



Taste preferences are also changing

| pay more attention to
Compared to 5 years ago, how buying quality wines
have your taste preferences

changed with respect to wine I drink wines from

different regions

consumption?
MULTIPLE RESPONSE | pay more attention
to health
| pay more attention
to the green aspect
B Millenials (26-40) | drink fresher wines

Gen X (40-55)

B Baby Boomers (Over 55) | drink more

sparkling wines

| have not changed
preferences

% calculated on wine consumers
Source: Nomisma Wine Monitor Consumer Survey 2024
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OVERVIEW )

Sustainability is becoming increasingly relevant, particularly
among the younger generation

with organic tabe! [ .
With sustainable certification _ 85%
Made by small procucers | -
Produced from native vines _ 75%

Mid- to high-end 68%
Produced in a specific territory 66%
Packaging with lighter glass S GEN Z 59% In general, which types
: of WINE do you think
Low alcohol content 2% GEN Z 53% will grow the most in

ITALY in the next 3

cosy o mi o T
y GEN Z 54% years?
Limited edition 41% AW LNYVA

Premixed 21%

Dealcoholised/Alcohol free 19% €L
% calculated on wine consumers

ncans [ s
27 GEN Z 11% Source: Nomisma Wine Monitor Consumer Survey 2024 10



Consumer trend |
Small is beautiful

In general, which types
of WINE do you think
will grow the most in
ITALY in the next 3
years?

% calculated on wine consumers
Source: Nomisma Wine Monitor Consumer Survey 2024

% Made by % Produced

N

<

small
producers

79%

—

<

from native
vines

75%
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Consumer trend |
Limited edition... engages the consumer in a non-stop ritual

In general, which types
of WINE do you think
will grow the most in
ITALY in the next 3
years?

LIMITED

imited EDITION

Edition 417% 907%

% calculated on wine consumers

Source: Nomisma Wine Monitor Consumer Survey 2024 12
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Consumer trend |
Wine in a can... love comes from abroad

of WINE do you think
will grow the most in
ITALY in the next 3

years? 4

In general, which types % 5% '

In cans

REFOSCO DPR.

-

% calculated on wine consumers

Source: Nomisma Wine Monitor Consumer Survey 2024 13



Consumer trend |

No Gender Gap in Sustainability

In general, which types
of WINE do you think
will grow the most in
ITALY in the next 3
years?

With
sustainable
certification

% calculated on wine consumers
Source: Nomisma Wine Monitor Consumer Survey 2024

85%

93%
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Consumer trend |

Organic wins and the vineyard responds

In general, which types

of WINE do you think
will grow the most in
ITALY in the next 3
years?

With
organic
label

% calculated on wine consumers
Source: Nomisma Wine Monitor Consumer Survey 2024
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133,140

hectares

20%

total

+7,540 vineyard

hectares
compared to 2021

Italy

Source: Nomisma Wine Monitor on Agea, Istat, Sinab data 15
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Consumer trend |
Sustainability is also a question of packaging

In general, which types
of WINE do you think
will grow the most in
ITALY in the next 3
years?

Packaging
with lighter
glass

% calculated on wine consumers

Source: Nomisma Wine Monitor Consumer Survey 2024 16



Consumer trend |

The identikit of the female wine consumer

% calculated on wine consumers
Source: Nomisma Wine Monitor Consumer Survey 2024

1in 10 women consider themselves a wine connoisseur

Among wine consumers, the share of women is growing
and reaches 41.5%

+15,5% the women wine consumption growth in 8 years

On one-point women and men agree: wine and food are
indispensable components of Italian conviviality.
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THANK YOU

ROBERTA GABRIELLI

NOMISMA WINE MONITOR
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